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XVII MbxxHapogHa HayKOBO NPaKTUHA KOchepeHu,m «B2B MARKETING»
3 Haroawn 125-pivHoro tosineto KMl im. Irops CikopcbKoro

Cknap MporpamHOro KOMITeTy
XVII Mi>kHapogHOro HayKoBo-npakTuyHoro hopymy «B2B Marketing International Forum»

1. Kpapuenko M. O., ronoBa MNpPOrpaMHOro KOMITeETy, A.e.H., npod. [AeKaH
haKynbTeTy MEHEAKMEHTY Ta mapKeTuHry, KMl im. Iropa CiIKopcbKoro;

2. ConHues C. 0., cniBronosa nNporpamHoro Komitety, a.d.-m.H., npod., 3aBiayBau
Kadbeapu npomucnoBoro mapketunry, KMl im. Irops CiIkopcbKoro;

3. Nunuk 1.B., cniBronoBa nMpPOrpamHoOro KOMmITeTy, K.e.H., [Aou. Mnpe3naeHT
YKpalHcbKol Acouiauil MapKeTUHry;

4. Atakisi Ahmet, Professor, PhD, Dean of Menu Kesan Yusuf Capraz School of
Applied Sciences Faculty of Economics & Administrative Sciences, Economics
Department, Trakya University, (Turkey);

5.Baynazoglu Mehmet Emin, PhD, Head of Management Information Systems
Department, School and Department Erasmus Coordinator, Faculty Member, Kesan
Yusuf Capraz School of Applied Sciences, Trakya University, (Turkey);

6. Burdulc Anna, Professor, DSc, PhD, Dean of Mechanical Engineering Faculty,
Centre for Advanced Manufacturing Technologies Member, Wroclaw University of
Science and Technology, (Poland);

7. Dabrowska Anna, Professor, PhD, Head of the Department of Consumer Behavior
Research, Institute of Management, College of Management and Finance, Warsaw
School of Economics, (Poland);

8. Kratzer Jan, Prof. Dr, Head of Entrepreneurship and Innovation Management
Chair, Technical University Berlin (Germany);

9. Machado José Mendes, Professor, PhD, Deputy Director of MEtRICs Research
Center, Mechanical Engineering Department, School of Engineering, University of
Minho (Portugal);

10. Pysarenko Nataliia, PhD, Associate Professor, Senior lecturer, University of
Exeter Business School, UK;

11. Skonieczny Jan , Dr. Eng., Faculty of Management, Department of Organization
iand Management, Wroctaw University of C|ence and Technology, (Poland)
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12. Srikkhumsulk Phatchani, Assosiated Professor, PhD, Director of Policy and

Planning Division, Faculty of Science and Technology (Sci-Tech), Department of
Science, Rajamangala University of Technology Krungthep (RMUTK), Bakgkok,
(Thailand)

13. Udoh Salem, Lecturer and PhD Candidate (2024), Faculty of Management and
Economics, Tomas Bata University in Zlin, (Czech Republic);

14. Tanywak-Edimenxko J1.M., a.e.H., npod., NpopeKkTop 3 HayKOBO-iHHOBAL,NHOI
AIANbHOCTI, KNIBCbKMW HALLIOHANMbHWUW YHIBEPCUTET TEXHONOTIN Ta AN3aNHY;

15. 3o03ynboe 0.B., K.e.H., npod., npodecop Kadeapn NPOMUCTOBOro MAapPKETUHTY,
KMl im. Iropsa CIKOpCbKOToO;

16. Innawenko C.M., a.e.H., npod., npochecop Kaheapn MapKeTUHrY, XapKIBCbKIN
MNONMITEXHIUHNWN IHCTUTYT;

17. Kacan CA., K.e.H., gou., 3aBigyBau Kadeapun mapkeTtuHry, HTY «JJHINpoBCbKa
NONITEXHIKa»;

18. Koeanbuyk C.B., pa.e.H., npod. 3asigyBay Kadeapu MapKeTUHry Ta
MEeHeIKMEHTY, XMeNbHUUbKWN  KOOMEepaTUBHUW  TOProBeNbHO-€KOHOMIUHUK
IHCTUTYT;

19. Ky6uwnna H.C., k.e.H., aou., AOLEHT Kadeapun NpoMncnoBoro mapketunry, Kril
IM. Iropst CIKOPCbKOTO;

20. Oxnanpgep M.A., p.e.H., npod., 3asigyBay kadeapun mapkeTtuHry, HY «Ogecbka
NONITEXHIKAY;

21. Nepesos3osa |.B., a.e.H.,, npocecop, 3asigyBay Kadeapn nignpueEMHMUTBA Ta
MapKeTUHry, IBaHO-PDPaHKIBCbKUW HALIOHANbHUW TEXHIYHUW YHIBEPCUTET HaATH |
rasy;

22. Miunk K.B., K.e.H., jou., 3aBigyBay Kadeapn MapKETUHIY Ta YNpaBiHHSA
613Hecom, HY «Kneso-MorunsaHcbka AKagemis»;

23. Caesuupbka H.J., a.e.H, npodecop, 3aBlayBay kadeapn MapKeTUHrY, yNpPaBAiHHS
penyTaL i€l Ta KNIEHTCbKUM A0CBIAOM, [lep)KaBHUN BIOTEXHONONYHUN YHIBEPCUTET
(M. XapkiB);

24, Mepopuenko A.B., pa.e.H., npod. 3aBiayBauy Kadeapu MapkeTuHry im. A.Q.
MaBneHka, KHEY im. Baguma NeTtbmaHa;

25. lWynbriva J1.M., p.e.H., npod., npodecop Kadeapn NPOMUCIOBOrO MapKETUHTY,
KNI im. Irops Cikopcbkoro.
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Cnikepwu - HaykoBui XVII MbKHapoAHOro HayKoBO-MPaKTU4YHOro opymy «B2B
Marketing International Forum»

( BiTa/ibHI CNOBA )

IpuHa Jlunuk, cniBronosa NporpamHoro

( 10415 ) KOMITEeTY CNiBrosioBa NPOrpamMmHOro KomiTeTy,

K.€.H., Aou., npe3naeHT YKpalHCbKOI

Acouiauil MapKeTUHry

Entrepreneurship and Innovation

Jan Kratzer, Prof., Dr, Head of
( 10:25 )

Management Chair, Technical University
Berlin, Germany

( 1035 ) José Mendes Machado, Professor, PhD,

Deputy Director of MEtRICs Research Center,

Mechanical Engineering Department, School
of Engineering, University of Minho, Portugal

( 11:05 )

Cooperation between Universities and the Tourism
Business based on the Erasmus+ Programme
Mehmet Emin Baynazoglu, PhD, Head of Management
Information Systems Department, School and
Department Erasmus Coordinator, Faculty Member,
Kesan Yusuf Capraz School of Applied Sciences, Trakya
University, Turkey

( 11.55 )

Social Media and Communication Strategies in B2B
Marketing
Ahmet Atakisi, Professor, PhD, Dean of Menu Kesan
Yusuf Capraz School of Applied Sciences Faculty of
Economics & Administrative Sciences, Economics
Department, Trakya University, Turkey

( 10:00 )

Ypouucte BIigkputTa XVII MIDKHapoAaHOro HaykoBo-
npakTnyHoro ¢opymy «B2B Marketing International
Forumy

MapuHa KpaBueHKO, rofioBa NporpamMmHoOro KoOmiTeTy, A.€.H.,
npod., AeKaH PaKyNbTeTy MEHEAKMEHTY Ta MAPKETUHTY,
Ceprin ConHues, CNiBrosioBa NporpamHoro Komitety, a.d.-
M.H., npod., 3aBigyBay kKadeapun NpoOMUCIOBOrO
mapkeTuHry, KMl im. Irops CikopcbKoro

( 10:45 )

Contemporary issues and trends in marketing
education in UK
Nataliia Pysarenko, PhD, Associate Professor,
Senior lecturer, University of Exeter Business
School, UK

( 11:35 )

The Influence of Service Quality on Customer
Satisfaction and Loyalty in the B2B Professional
Industry
Salem Udoh, Lecturer and PhD Candidate (2024), Faculty
of Management and Economics, Tomas Bata University
in Zlin, Czech Republic,

( 12:15 )

Intellectual Property and Content Marketing on the
Market of Industrial Goods and Services
Skonieczny Jan, Dr. Eng., Faculty of Management,
Department of Organization and Management, Wroctaw
University of Science and Technology, Poland




( 12:45 )

The importance of social responsibility in building the
mutual trust of market participants
Anna Dabrowska, Professor, PhD, Head of the Department of
Consumer Behavior Research, Institute of Management,
College of Management and Finance, Warsaw School of
Economics, Poland

( 13:00 ) ( BiTanbHe cnoso)

oamuna NaHywak-€piMmeHKo, 4.e.H., Npoo.,
NPOPeKTOpP 3 HAYKOBO-IHHOBALIVHOT 4IA/IbHOCTI,
KNiBCbKU HaLIOHANbHNA YHIBEPCUTET TEXHOJIOTIN
Ta AN3aNHY

( 13:20 )( BiTanbHe cnoso)

CeiTnaHa KoBanbuyk, a.e.H., npod., 3aBigysau
Kaheapn MapKeTUHIY Ta MEHEOKMEHTY,
XMeNnbHULUbKUA KOONEPATUBHMUMN TOProOBEeNbHO-
€KOHOMIYHNN IHCTUTYT

( 13:55 )

B2B BifHOCHHMN B YMOBAX BOEHHOIO CTaHy

Onbra MHux, g.e.H, npodecop Kaheapu MapKeTuHry i
Nnorictukn, HY «/1bBiBCbKa NONITEXHIKa»
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( 12:35 )

Improving the efficiency of a production system by
eliminating the risk
Anna Burduk, Professor, DSc, PhD, Dean of
Mechanical Engineering Faculty, Centre for Advanced
Manufacturing Technologies Member, Wroclaw
University of Science and Technology, Poland

( 12:50 )( BiTanbHe cnoso)

CaBuubka HaTania JleoHiAIBHA
4.€.H, npodecop, 3aBlgyBayka kKadeapn MapPKeTUHTY,
yrnpaBAIHHA pernyTayler Ta KNIEHTCbKNM AOCBIAOM,
AepXaBHUW 610TEXHONOTNIYHUIN YHIBEPCUTET (M. XapKiB)

( 13:10 ) ( BiTanbHe cnoso)

IpuHa MNepeBo30Ba, A.€.H., npodecop, 3aBigyBauy
Kaheapn nignprMeEMHULTBA Ta MAaPKETUHTY, |IBaHO-
OpaHKIBCbKNN HALLIOHANBbHUNA TEXHIUHUN
yHiBepcuTeT HaTh i rasy

( 13:25 )

MapKeTUHIrOBi BUKNUKM | MOXIUBOCTI ANng manoro i
cepepHboro 6i3Hecy nig yac BilHu B YKpaiHi
Muxanno OknaHpaep, a.e.H., npod., 3aBiayBau kadeapwu
MapKeTUHry, OKcaHa fllKiHa, a.e.H., npod., npodecop
Kadheapun mapkeTuHry, HY «Ogecbka noniTexHika»
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https://wiki.lpnu.ua/wiki/%D0%9A%D0%B0%D1%84%D0%B5%D0%B4%D1%80%D0%B0_%D0%BC%D0%B0%D1%80%D0%BA%D0%B5%D1%82%D0%B8%D0%BD%D0%B3%D1%83_%D1%96_%D0%BB%D0%BE%D0%B3%D1%96%D1%81%D1%82%D0%B8%D0%BA%D0%B8
https://wiki.lpnu.ua/wiki/%D0%9A%D0%B0%D1%84%D0%B5%D0%B4%D1%80%D0%B0_%D0%BC%D0%B0%D1%80%D0%BA%D0%B5%D1%82%D0%B8%D0%BD%D0%B3%D1%83_%D1%96_%D0%BB%D0%BE%D0%B3%D1%96%D1%81%D1%82%D0%B8%D0%BA%D0%B8
https://wiki.lpnu.ua/wiki/%D0%9D%D0%B0%D1%86%D1%96%D0%BE%D0%BD%D0%B0%D0%BB%D1%8C%D0%BD%D0%B8%D0%B9_%D1%83%D0%BD%D1%96%D0%B2%D0%B5%D1%80%D1%81%D0%B8%D1%82%D0%B5%D1%82_%C2%AB%D0%9B%D1%8C%D0%B2%D1%96%D0%B2%D1%81%D1%8C%D0%BA%D0%B0_%D0%BF%D0%BE%D0%BB%D1%96%D1%82%D0%B5%D1%85%D0%BD%D1%96%D0%BA%D0%B0%C2%BB
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Cnikepu - npakTukm XVII MiXXHapoAHOro HayKoBO-NpaKTUuHoro oopymy «B2B
Marketing International Forum»

( 14:15 )

No3uuia 6peHaa Skoda B VKpaiHi
14:35
OneHa Ky6uwuHa, AUpeKTop AenapTaMeHTy MapKeTUHry

TOB «EBPOKAP»

0co61UBOCTI NPOCYBAHHA 6pPEeHAY HAayKOBLA B YKpaAiHi
Ceprin KacsH, k.e.H., gou., 3aBigyBayu kadeapu
MmapKeTuHry, HTY «/JHIiNpoBCbKA NOMITEXHIKA»

( 14:55 )

A/Bb TecTyBaHHA Ta Nerki npaBuna, Wo AONOMOXYTb

BaM po6uTu MOro Kpawe
15:15 N . :
Bitanin MenbHUK, NpoayKToBMM aHaniTuk Appflame

PaxyBaTu uu He paxyBaTu? NoBepHEeHHS IHBECTULIN
B MAPKETUHIOBUX NPOEKTaX, AK BUTpauaTtu gns
3apo6iTKy
Ceprin KocTa, perioHanbHUii MApKeTUHT-MeHeaXxep
Bolt B CxiaHin €Bponi

( 16:30 ) Gaxpwrm nepworo aHa Gopymy )

Ceprin ConHues, CNiBrosioBa NPorpamHoro KomiteTy,
A.MH.-M.H., npod., 3aBiayBay Kadeapu npoMncnoBoro

( 15:45 ) mapkeTuHry, KMl im. Iropa CikopcbKoro

Launching new products and whether it is relevant in
times of war
Anna Aleksandrova, Head of Brand Marketing Group at
MHP
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XVII MbxHapoaHe CTyAeHTCbKe KeNC-3MaraHHa 3 MapKeTuHry «Raising
Industrial Marketing Star»

[laTa npoBeneHHa: 15 rpyaHa 2023 p.
Micue npoBeAeHHA: OHNAWH
( 10:00 )
( Ypouncte BIAKPUTTS )

Ceprin ConHues, CNiBrofioBa NPorpaMmHoro Komitety, a.d.-M.H., npod., 3aBigyBay Kadeapu
npomucnosoro mapketuHry, Kl im. Iropsa Cikopcbkoro

( 10:10 ) Himars ( 12:40 ) KOHHeKT

C]O:BO ) 4Business CB:OO ) Marvel Marketing
CH:OO ) Brand and End (13;20 ) Business Technologies
(11;20 ) DSFP C13:4O ) VivaVortex

(1140 )  Forrest (1400 ) Rhino

C12:OO ) Mignan C 14120 ) CMaKoBi nocnaHui

( 12:20 ) BusinessGirls

(14:40 ) ( Po60Ta Xypi )
C15;4o ) ( OronoWweHHs NepeMoXLiB )

C 16:00 ) ( 3akputta Gopymy




